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“Extension is the 
best kept secret.”









Point Break (1991), Mrs. Doubtfire (1993), The Simpsons (1993), Boy Meets World 
(1995), Animaniacs (1996), Futurama (1999), Family Guy (2000), Parks and 

Recreation (2010), Fargo (2015), Lucifer (2017), Superstore (2018), referenced 
repeatedly on Saturday Night Live, from 1976 through at least 2017 (including 
impersonations by folks like Alec Baldwin and Dan Aykroyd as well as animated 

parodies), songs by artists ranging from Frank Zappa (1974) to TV Girl (2016), and 
much, much more…



1960 
• "Experience Counts”
• "Peace, Experience, Prosperity”
• "Nixon-Lodge: They Understand What Peace Demands”
• "America Needs Nixon-Lodge" 

1968 
• "Nixon’s the One!”
• "This time, vote like your whole world depended on it”
• "Bring Us Together”

1972 
• "Nixon Now" 
• “President Nixon. Now more than ever”
• "Re-elect the President"

Nixon’s Actual Campaign Slogans?



What is MSU’s official tagline 
(since 2010)?

Spartans Will.



What does this tell us?

Tell people what you are, not what 
you’re not.

“Purple 
Elephant 
Theory”

If you don’t want to be associated with 
something…don’t associate yourself 
with that thing.



What is MSU 
Extension?





What does MSU 
Extension do?





Extension Does That!





What is It?

• A visibility campaign built around a simple idea: Whatever someone 
needs, or whatever someone is trying to do, MSU Extension does that.

• A framework that helps us tell our story at the broadest level

• A way to be authentically be “all things to all people” 

• A way to connect things that people care about to MSU Extension

• An easy way to describe or relate your work, your colleagues’ work, our 
volunteer opportunities, our internship programs — basically anything 
that you can think of



What is it NOT?

• The “official tagline” of MSU Extension or MSU 
(please don’t accidentally say that and get me in trouble with Sparty)

• A thing you need to memorize

• A rule about what you can and cannot say about MSU Extension

• Something you have to say or a “required” way to talk about MSU 
Extension



How Does it Work?
Easy! Start with something people care about, an impact we make, or a problem we can help solve, then 
connect it to Extension, either as a statement or question.

For example:

• Buying your first home? Extension does that. 
• Could promote our MI Money Health website, a promotional story about our homeownership 

education classes, etc.

• Wish your kids came with an instruction manual? Extension does that!
• Could promote an upcoming parenting class, a child development educator interview on “Ask an 

Expert,” etc.

• Strengthening Michigan’s downtowns — Extension does that!
• Could promote an application to our FIT tourism program, a video profiling our work in 

Roscommon County, etc.



Cool Visuals and Assets? Extension Definitely Does That

Recruiting materials

Campaign video Social media graphics



Why does “Extension Does That” work?

Affirmative: 
Tells people what we 
do, not what we don’t 

do.

Adaptable: 
Works across 

programs, audiences, 
and formats.

Memorable:
Three simple words, 

easy to repeat.

Conversational:
Sounds like something a 
person would actually 

say.

Surprising:
Invites curiosity, or the 
reaction of “Extension 

does that?”

Unifying:
Connects diverse work 

to one recognizable 
identity.



That’s cool and all…but where do I fit in?

Every single one of you are 10x more valuable and 
important than me when it comes to marketing and 

communications.



(I’m serious.)



The best news? 

You don’t have to ever say “Extension Does That” to 
participate in, or help, this campaign. 



When you are helpful, when you share your expertise, 
interests, and uniqueness …. 

…you are showing that MSU Extension does that.











Questions?
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